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The analysis of the effectiveness of traditional forms of trade organization - retail trade object is given. The 
possibility of the usage of modern forms of commerce - online shop - for the organization of wholesale and retail 
sales is considered. 
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  «  » 

 
1.   , . . 1 371 017
2. ,   , . . 266 797 
3.    , . . 1 104 220
4.      , . . 942 391 
5.  , . . 208 528 
6.    , . . 
  : 

183 780 

-       , . . 79 988 
–  , . . 25 588 
-  , . . 8 811 
-      , . . 65 218 
-   4 175 
7.   , . . 1 126 171
8.    , . . - 21 951 
9.   , % -2 
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2.  , . . 4 264,6 5 000 
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, . . 
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6.     , 
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In the article the role of quality management system at the enterprise is revealed. It promotes increase of 
competitiveness of domestic production in crisis.  
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