HUSL, (PaKThl WM OrPaHMYCHHOE TPeIOKeHNe, YTOOB! yOenuTh noTpedu-
Tens caenarb nokynky. Hanpumep: «llokynaiiTe Haml XOJ0JWIBHUK, OH
MPOCITYKUT BaM 25 jieT 6e3 peMOHTa.

6. [IpsimoTa u sicHOCTh. PeximaMHBIi TEKCT JOKEH OBITh MPOCTHIM U
MIOHATHBIM, YTOOBI OBICTPO MOHECTH HH()OPMAIHMIO IO ayJUTOpUH 0e3
JTUITHUX clokHOCcTel. Hanmpumep: M3onmpoBanHOe n300pakeHne ToBapa.
[IpuBnexaeT BHUMaHHE 3a CUET OTCYTCTBUS JOIOJHHUTENIBHBIX JeTanei —
0CcOOEHHO €CJIH TOBap PaclojIoKeH Ha HeUTpaIbHOM (hOHE.

7. Bb130B K geficTButo. Pekiama 0OBIYHO CONIEPKUT SBHBINA MTPHU3BIB K
neiictBuio (CTA), KOTOpBII MOTHBUPYET MOTPEOUTENSI COBEPIIUTH OTpe-
NieJICHHOe JeiicTBHEe, HallpuMep, CAENaTh MOKYIKY, IOCETHTh BeO-cailT
WY MTOJIINCATHCS HA PACCHUIKY.

OTH 0COOEHHOCTH MOMOTAIOT PEKJIaMe NPHUBJIEYb BHUMAHHUE ayJUTO-
pHH, BbI3BaTh Y HEE MHTEPEC K MPOLYKTY WM YCIyre U MOTUBHPOBATh K
NAJIbHENUIIAM JIEUCTBUSIM.

UDC: 811.111:33
Arseniy Bashko
(The Republic of Belarus)
Scientific advisor T.V. Rylo, senior teacher
Belarusian State Agrarian Technical University

THE IMPORTANCE OF ENGLISH FOR STUDYING
ECONOMICS

Nowadays it is difficult to imagine a sphere of human activity where
the English language would not be applied. Learning English is a key factor
for successful study of economics. Several important reasons account for its
popularity.

First of all, English is the international language of business communi-
cation and the language of the world economy. Most large companies and
international organizations communicate in English. Comprehension and
competent use of English allows to interact with international partners ef-
fectively, participate in negotiations, develop international strategies and
present the ideas and projects globally. This opens great opportunities in the
field of economics.

Secondly, learning English allows access to the rich and diversified
sources of information on economics. Most significant economic publica-
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tions and studies are published in English. Having the opportunity to read
and understand these publications and studies in the original language al-
lows to get a deeper and more complete understanding of the subject, as
well as to trace current trends and changes in economic processes.

Thirdly, English opens doors to international career opportunities in
economics. Most highly demanding jobs in economics require English lan-
guage skills. An ability to communicate fluently in English enhances com-
petitiveness in the labor market and increases career opportunities.

In addition, learning English promotes critical thinking, analytical rea-
soning and communication skills, which are also valuable skills for re-
searching and analyzing economic data.

Learning English is important for the "4Ps" (Product, Price, Place,
Promotion) marketing strategy and for the economy as a whole for the fol-
lowing reasons:

Product: International positioning of the product: Knowledge of Eng-
lish enables effective communication and promotion of the product in the
international market, which is important for a successful international mar-
keting strategy.

Market Research: Successful marketing requires market research,
monitoring trends and analyzing competition. Knowledge of English helps
to better understand and utilize available data and research.

Price: In the global economy, many financial transactions are con-
ducted in English. Knowledge of the language helps in conducting interna-
tional financial transactions, determining prices and pricing strategies.

Place: Successful international distribution of products requires effec-
tive communication with partners and customers around the world. Knowl-
edge of English facilitates communication and supply chain management.

Promotion: International marketing and advertising strategies must be
effectively utilized to successfully promote products in the international
marketplace. Knowledge of English helps in creating effective advertising
campaigns and communicating with audiences internationally.

As a result, English language skills play an important role in the suc-
cessful implementation of the "4Ps" marketing strategy and provide a sus-
tainable competitive advantage in the international market in the field of
economics and business.

Finally, we can summarize that learning English greatly enriches eco-
nomic knowledge, opens up new prospects and enhances professional com-
petitiveness. It is essential for those who want to work successfully in the
field of economics and act effectively in the international arena.
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